One of the country’s fastest growing
pet food brands.



Small businesses can also become big brands. In this case, even a
brand that redefined an entire category. Being a brand & creative
custodian at Drools, came with a linear objective, to establish
credibility and authenticity while driving sales and promotions.
First, came the mapping of competition and consumer mindsets,
then evolving a positioning and conceptualising clutter-breaking
innovations and imagery to lay the foundations of an
unmistakeable identity and architecture that is today well
recognised across the country.



Website:

The concept behind the innovative website was to harness the

positioning of Well-Fed, Well-Bred. Thereby showcasing the charmed

life of pet dogs and cats through the idea of “The House of Drools”.

Each touchpoint leading to interaction and information, in what was a
category first.
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Feed clean.

ONLY REAL FISH. NO BY PRODUCTS

Shop Woof!

Find the best nutrition for your pet.
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Real ingredients make real difference.

What isit?

What makes it special?

L

INGREDIENTS: ONLY THE BEST FOR YOUR PET, .

HOW DOES IT BENEFIT YOUR PET +

of rich experience in o epoech ek o skl e
animal nutririon.

We are focused on making the power of raw nutrition
more available & convenient for pets everywhere.
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We are focused on making the power of raw nutrition
more available & convenient for pets everywhere.
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Why feed by-products,
when you can feed Real Nutrition




Mindful and deliberate
in our choices!

¢ > {1 g elit, s d All our products are specially
mpor gidunt ut labore et dolore magna aliqua, Ut formulated by experienced vet-
v am, Quis NOste xercitat der crinarians and animal experts

from USA.

We proudly stand behind our
product. If you are not fully
satisfied, please call us and we
will help you with a product
replacement.

Everybody Drools.

Droc the reason behind many happy & hy pets.
Scroll down to read why they love Drools.

Kajal Sharma Megha Tiwari

be g Dro My little B Toasty, has 1 have been feeding Drools
Chicken and Egg Adult Food been on Drools Chicken and Egg Focus Dog Food for over a year

my dog for the last three years Pup

and he definitely seems more year. Seeing her grow from a noticed a lot of difference. Her
convenient for a puppy into a healthy dog, and furis ter and she
t parent like me and the clean ingredients which doesn’t shed as much. The dif
are able in other brands, ference really shows!
the entire meal! Thank you reassures me that | have made

Drools, for keeping my furry the right choice for my pet.
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Drools is the reason behind many happy & healthy p

Scoll down to read why they Drools.

Kajal Sharma Megha Tiwari
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me that | have made
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Contact Us

Monday - Friday, 9 am - 530 pm | drools@ibgroup.co.in
1800-270-3585 (Yoll Free)

Office: Drools Pet Food Private Limited ,436/2, 18 Corporate Mouse,
Vitlage Indamara, Post Pendri, Rajnandgaon, Chhattisgarh - 491441, India.

Stay in the loop.
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Packaging:

As the brand consolidated its position as the country's 2" fastest
growing brand in the pet food category - we carefully measured
adding to the product mix, without diluting the core nutritional
proposition of the brand - with clutter breaking package styles using
illustrations instead of pictures for the brand's supplementary
product offerings such as biscuits, treats, and dental sticks.
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Supplement Facts
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ORAL CARE STICKS FOR PETS
ENRICHED WITH

chilorophyll

DENTAL TREATS FOR
MEDIUM / LARGE BREEDS

STRENGTHENS GUMS
400 g|controLs TARTER BUILO-UP
FRESHEN BREATH




Communication:

Drools as a brand, has always looked to identify with, and inspire the

mindset of pet parents, vendors and distributors. It is this thought that

led to creating a much more visually driven orientation for press ads,

in-store collaterals and POS communication. More shelf space for the
brand. More shelf life for the message.
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A Oral care
appointment sticks

with
il for your pet.

oral care.

Introducing

Just what the doctor ordered.
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TASTY TREATS FOR YOUR PET. ]

/ ! Tasty oral care sticks for improved oral hygiene. E d y
]/ Drools’ here.

FRESM BREATM | STRONGER GUMS | REOUCED TARTAR BUILO UP

FRESH BREATH | STRONGER GUMS | REDUCED TARTAR BUILD UP Available in 35g, 150g & 400g packs




BETTER
DIGESTION.
HIGHER
PROTEIN.
A LUSTROUS
COAT.

ON A
NATURAL
DIET:

NO CHICKEN BY PRODUCT

dfools

ON MORE
MEAT, LESS GRAIN.

NO WHEAT, CORN OR SOYA. NO CHICKEN BY PRODUCT. NO ARTIFICIAL FLAVOURS.

. A BRAND NEW SUPER PREMIUM ALL-BREED FORMULA FOR STARTERS | PUPPIES | ADULTS

DOYOU
ON GOOD HEALTH
FORYOURDOG?

Perha




dfools EXTRUDED

LOOKING FOR THE BEST

HORSE FEED?

HAND OVER THE REINS TO DROOLS™.

dfoOls EXTRUOED
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TVC/Digital:

Juxtaposing perception is one thing. However, when a brand remains

patient, consistent and clutter-breaking, it ends up capturing

imagination and some celebrity attention too. Here is a teaser of

something recently worked on as an independent creative director for

the brand long post our initial association - a film with Kareena
Kapoor. Ironically, she wasn't the biggest star on set.



PREVIEW

> M O owow

Drools Ft. Kareena Kapoor
An ad written for the brand featuring the powerhouse
talent that is Kareena Kapoor. View it here:
https://www.youtube.com/watch?v=P9muUhnltsE

Drools Ft. Kareena Kapoor
An animated website, designed, conceptualised and created for the brand
to depict the "House of Drools" where all pets live a great life, thanks
primarily to amazing nutrition. Each touchpoint in the house was created
to be an informational touchpoint. View it here:
https://www.youtube.com/watch?v=cYSY6T|E3LO

ADULT

NUTRITION =2

d @drawcreative-yn3xk @

Drools - Mission BOP Campaign - CGI

Drools - Mission BOP Campaign — CGl
Riding the wave on Social Media, Drools decided to
make a telling impact with their package landing from
the sky, and establishing that they carry with it, only the
cleanest and freshest ingredients. View it here:
https://www.youtube.com/shorts/ntNXNbJUc Tk



https://www.youtube.com/watch?v=P9muUhnItsE
https://www.youtube.com/shorts/ntNXNbJUc1k
https://www.youtube.com/watch?v=cYSY6TjE3L0

Drools 100% Real & Wholesome Ingredients
Shooting on location is always an exciting setup. This one is where we created a
little ad at a pet store. When two pet parents compare notes and realise there's
only one winner when it comes down to a battle of the ingredients. View it here:
https://www.youtube.com/watch?v=ldJYcO4pdbo
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Drools BOP.Campaign<CGl

Drools BOP Campaign - CGl
We created a CGl render of Drools Packs taking over the
city, while carrying only the freshest, most real
ingredients. Needless to say, its social media impact
sparked a fun creative direction for the brand to keep
exploring. View it here:
https://www.youtube.com/shorts/jKBzUouiU9I

Drools - Adult Wet Gravy
Checking in with an expert to discover the whole truth about the importance of
healthy ingredients. And feeding your pet right. View it here:
https://www.youtube.com/watch?v=_cPZHT_zZMI



https://www.youtube.com/shorts/jKBzUouiU9I
https://www.youtube.com/watch?v=IdJYcO4pdbo
https://www.youtube.com/watch?v=_cPZHT_zZMI
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Drools Dry Cat Food A perfectly nutritious meal for your kitty
There's no better way to vet quality ingredients, and a nutritious meal for your cat
than by checking with a certified expert. Here's when we shot a little ad that got
host pet parents purring into action.View it here:
https://www.youtube.com/watch?v=AgaOkGEDIvo

Drools Daily Nutrition 100% Real Nutrition
There's no better way to get to know the product better, than by asking a pet
parent to spill the beans, or in this case, the kibbles. View it here:
https://www.youtube.com/watch?v=CqgGMBGhZ00

Let's celebrate Diwali Dil Se sab ke saath with Drools
A Diwali film that left our hearts full. It was one that
celebrated and heralded the bond between our furry
friends and us. Where a little child's heartfelt desire was
most felt by his pet who made sure his family's Diwali will
be full of love and light. View it here:
https://www.youtube.com/watch?v=wwrfipIx8SQ



https://www.youtube.com/watch?v=AgaOkGEDIvo
https://www.youtube.com/watch?v=CqGMjBGhZ00
https://www.youtube.com/watch?v=wwrfiplx8SQ

